
Brand Standards Checklist
ITEMS TO CHECK BEFORE YOUR PROJECT GOES 
INTO PRODUCTION OR IS POSTED ONLINE!

uwf.edu/bbrand

Brand fonts or approved sub brand fonts are being used 
throughout document.

Logo is not stretched, squished or otherwise manipulated.

No retired visual brand elements (including messaging) are 
being used.

Hashtags (if used) are from approved list. 

Brand colors are being used appropriately.

Photos are high-quality and not pixelated (use images from 
SmugMug over stock photos whenever possible).

Brand messaging is being used, if applicable.

Spell check has been completed.

No Limits Word Search
THE “NO LIMITS” MESSAGING ALIGNS WITH THE UWF 
BRAND POSITION AND REFLECTS THE BRAND’S VOICE.
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Frontier 

Intrepid 

Strive

Potential

Limitless

Brazen

Voyage

Challenge

Unleash

Horizons

Unstoppable
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UWF Brand Trivia
DISCUSS WITHIN YOUR TEAM TO DETERMINE THE ANSWER 
TO EACH QUESTION. ANSWERS WILL BE REVEALED AS WE 
GO, SO KEEP TRACK OF HOW MANY YOU GET CORRECT!
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Total: ______________


